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McDonald’s is an American fast food company. It was incorporated in the year 1940. The founders

are Richard, Maurice McDonald’s and Ray Kroc. The company has its headquarter in Chicago,

Illinois in the United States. McDonald's is the world's largest restaurant chain in terms of revenue.

The stocks are traded on the NYSE. Products offered by McDonald's include hamburgers,

cheeseburgers and French fries; they feature chicken products, breakfast items, soft drinks,

milkshakes, wraps, and desserts.

McDonald's Corp.
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NYSE: MCD

C-Level Executives

Chris Kempczinski, President and CEO

Kevin Ozan, Executive Vice President and Chief Financial Officer

McDonald’s is one of the largest American foods joint. The vision of this company is “to move with

velocity to drive profitable growth and become an even better McDonald’s serving more customers

delicious food each day around the world.” The mission of this company is customer focus,

maintaining major influence on their food and beverage purchase decisions.

Industry Analysis

Looking back this was just the beginning of what would become a

much bolder agenda that we are pursuing with urgency. As the

threats to our planet have grown, we are responding with a more

ambitious plan for ourselves and for the entire industry. We achieved

many of our 2020 goals ahead of schedule and we built upon that

momentum to set new ambitious targets. Just this past September,

we announced that we would reduce the use of conventional virgin

plastics and Happy Meal Toys by 90% by 2025.

Chris Kempczinski, 

President and CEO
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Key Financial Highlights Q2 FY22 

Global comparable sales increased 12.7% 

(10.2% on a 2-year basis)

+12.7%
Sales in U.S. increased 9.6% (14.6% on a 2-

year basis)

+9.6%

Sales in International Developmental 

Licensed Markets segment increased 16.7% 

(4.9% on a 2-year basis)

+16.7%
Consolidated operating income increased 

18% (17% in constant currencies) to $2,987 

million

+18%
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McDonald's Corp

For the full year of 2021:

Expected EPS to be in the range $0.21 to $0.23.

Expects G&A to be about 2.4% of system-wide sales for the full-year
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Strength Weakness

Opportunities Threat

McDonald's Corp

The company has a strong brand name in 

the U.S. market. 

 

Due to its service the company has achieved 

great customer reviews.

 

 

One of the leading quick service 

restaurants.

 

 

Has its presence worldwide

 

 

 

SWOT Analysis

The company faced dissatisfaction from 

employees.

 

McDonald’s has been accused of lawsuits 

regarding the environment, animal rights 

etc. 

 

Limited food items with less option of 

customization

 

 

The company should focus more on home 

delivery.

 

Should introduce more vegan items for 

customers.

 

 

With the emergence of new market the 

company should focus more on growth & 

development.

Threats from other eating joints.

 

 

The global brand has been affected by 

pandemic & market fluctuations.

 

 

This brand is not famous among health 

conscious people
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Revenue by Region
 In the U.S., sales increased by 9.6%, driven by larger 

order sizes, menu price and marketing promotions 

of Crispy Chicken Sandwich and the Famous Orders 

platform, contributed to the comparable sales 

growth.

 

In the International operated market sales increased 

by 13.9%, driven by strong positive comparable sales 

in the U.K., Canada, France and Germany due to 

strong operating performance and significantly 

fewer restaurant closures with the easing of COVID-

19 restrictions.

 

In the International Developmental Licensed Markets 

sales increased by 16.7%, driven by strong 

comparable sales Japan and Latin America, partly 

offset by negative comparable sales in China due to 

COVID-19.
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McDonald's Corp

Competitors

The only other thing I’d add is on 

the international side, certainly in 

Europe dine is — dine-in is at 

bigger percentage of our sales 

and is an important part of that 

business and we have seen dine-

in return. I mean, kiosk usage is 

getting back to almost where it 

was pre-pandemic and so families 

are — the family business is very 

important in Europe and so to 

Chris’ point we got to be careful 

about what we do, because it isn’t 

the same around the world as far 

as dine-in business and how 

customers view that side of the 

business.

Kevin Ozan, EVP & CFO

KFC

Burger King

Subway

Starbucks

Pizza Hut

Domino's

Wendy's
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Key Developments
Ebay and McDonald’s has entered into a partnership to enhance operations with Solar.

The company has enhanced kiosk facility.

Westlife Development has framed a plan to open over 25 McDonald’s stores annually.

McDonald’s face antitrust probe from Italy's antitrust authority AGCM in terms of the 

franchisee.

McDonald’s has formed a new team to focus on customer experiences.

A digital App has been developed by McDonald’s to bring digital, data analytics, 

marketing, restaurant development and operations segments into one unit

McDonald's Corp

Shareholders
Top 10 Owners of McDonald’s Corp 

Shareholders Shareholding %

The Vanguard Group, Inc 8.33%

SSgA Funds Management, Inc 4.81%

BlackRock Fund Advisors 4.56%

Wellington Management Co. LLP 3.61%

Geode Capital Management LLC 1.69%

Northern Trust Investments, Inc. 1.29%

JPMorgan Investment Management, 1.15%

Norges Bank Investment Management 1.01%

Magellan Asset Management Ltd. 0.98%

Morgan Stanley Smith Barney LLC 0.97%
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Excerpts from the conference call
Regarding the question on pricing Chris replied that the greatest pressure is pricing & 

cost pressure. So the company will continue to keep an eye both on the cost side and 

the pricing side.  

Regarding the question on IOM market Chris replied that there are still restrictions, so 

businesses are bouncing back. The markets in Australia, France have more restrictive 

COVID environment. 

The question was answered on operating margin performance in 3Q. It was answered 

that operating margins would be pretty much in the mid to low-40s.

Regarding the question on the McPlant test in the US, it was answered that 10 

restaurants in the US have this operations test right now.

Regarding the question on customer demographics shifting in the US. It was answered 

that McDonald’s is a brand name and it has been recognized in U.S., Russia & Spain

 

McDonald's Corp
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Bay Area, San Francisco, CA
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